Internal Communications Business Partner

Supporting a specified business area or areas with a high-quality communications service, you'll be working closely with a range of stakeholders to understand their plans, challenges and communication requirements. 
You will design and deliver appropriate campaigns and interventions which support the business to meet the objectives of Our 2030 Plan and effectively promote whg's work to customers, communities, colleagues, external stakeholders and the media. 
What are my key responsibilities?

Lead on the design and delivery of a range of communication activities, including campaigns, events, behaviour change and other projects which support strategic objectives. 
Develop and sustain strong working relationships with your team and stakeholders at all levels, ensuring an excellent service is provided at all times. 
Provide advice and coaching to internal stakeholders to develop and enhance their communication outcomes.
Develop effective and accessible multi-channel campaigns that reach and engage the target audience and support whg priorities, taking accountability for project delivery. Collaborate with our other Communications Business Partners to align messaging and maximise shared opportunities.
Work with the wider communications team and network of suppliers to develop engaging content in various formats - for example, videos, social media posts and podcasts. Copywrite, edit and deliver a wide range of communications including news stories, publications, reports, articles and internal briefings, with the ability to turn often complex information into relevant and compelling content.
Build and maintain strong relationships with external partners to achieve impactful and engaging campaigns which meet our brief and are delivered on time and within budget.  
Oversee the development of high-quality and effective marketing and communication materials which ensure the quality and consistency of the whg brand.  
Identify comms opportunities and proactively seek out stories from colleagues which support the delivery of Our 2030 Plan.
Manage and support the promotion and delivery of on- and offline internal events as appropriate.
Keep up-to-date with initiatives, news and trends, gathering insights and intelligence that can impact or enhance what we do. Explore new tools, techniques and initiatives and embed best practice. 
Support the development and continuous improvement of our communication channels, working with colleagues to ensure content is engaging, accurate and up-to-date.
Measure and evaluate the impact and outcomes of communications activity, making recommendations for improvements.
Work collaboratively to support our response to ‘crisis’ situations.
Relationships

You will report to the Communications Manager.

 

You will develop and maintain effective working relationships at all levels of the organisation to create and deliver effective communications.  

 

You will work with external stakeholders such as design, digital and print agencies, journalists and partners.
Role requirements: 
There are certain qualifications and experience that we are looking for to operate effectively in this role:

 

· A degree-level qualification or equivalent experience in Communications, Public Relations or a related area
· Recent and relevant experience of working in a communications, PR or marketing role with experience of internal comms and a proven track record of planning and delivering communication projects which support strategic objectives
· Good organisational skills and experience of managing multiple campaigns at any one time
· Excellent written skills with the ability to draft creative copy appropriate to the subject, channel and target audience
· An understanding of accessibility requirements and Plain English principles
· Excellent stakeholder management skills, with the ability to effectively manage expectations and competing priorities
· Able to challenge, advise and influence at all levels
· A good understanding of digital communication channels
· Good social and networking skills (Desirable)
· Membership of a relevant professional body (CIPR, CIM, IOIC or similar)
· Evidence of recent CPD 
You will have a confident and positive approach with the ability to work at pace and deal with difficult situations in an effective, professional and respectful manner. 

 

You will also be self-motivated and accountable with the ability to use own initiative, manage own time and priorities whilst demonstrating a flexible and proactive approach.

 

Occasionally, we'll need you to work flexibly, sometimes outside of normal office hours. 
whg’s values and behaviours

At whg we have an ambitious aim to be an exceptional place to work that attracts, develops and retains talent. 
We recognise that our success as a business depends largely on the quality and commitment of our colleagues; our values set out in the Corporate Plan identify the behaviours that we expect all colleagues to display at whg. 
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	Trustworthy

You can rely on us. We are honest in everything we do.
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	Respectful

Valuing people and treating everyone with empathy and fairness.
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	Accountable

Taking responsibility for our actions and owning the delivery of our promises.
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	Collaborative

Achieving great things by working together.
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	Excellent

Striving to be the best and delivering the best outcomes for customers and the organisation.



	
	


Please note that this job description is not part of a Contract of Employment nor can it be exhaustive.  It is a guide to the tasks and responsibilities envisaged for the post and, as such, will change and evolve to reflect the changing needs of whg.


